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The recommendation for a volumetric tax has been under consideration since the 
Henry Tax Review in 2010, which highlighted the need for reform, especially 
criticising the Wine Equalisation Tax (WET) and the disparity between taxes on beer 
and cheap wine. Despite recommendations from the National Alcohol Strategy 2019-
2026 and numerous government reviews, reform has yet to occur. 

The cheapest alcoholic beverage available in Australia, cask wine, has a mean price 
per standard drink of just $0.55, with some products priced as low as $0.24 per 
standard drink. Introducing a minimum unit price of at least $1.30 per standard drink 
could significantly reduce alcohol consumption nationwide, by an average of 1.5 
standard drinks per week per person. 20. This sets a floor price below which cheap 
alcohol cannot be sold, typically at a level lower than what moderate drinkers pay for 
beer, wine, or spirits but high enough to reduce access to the cheapest and most 
harmful alcohol products. Evidence shows that for most Australians, a minimum 
price would not impact their alcohol purchases. However, it can encourage heavy 
drinkers to reduce their consumption and, in some cases, seek help. The Northern 
Territory experience further demonstrates that MUP, alongside other reforms, leads 
to meaningful reductions in alcohol harms including reductions in alcohol-related 
ambulance callouts, emergency department visits, assaults, arrests, road crashes, 
and child protection cases. 21 These broad community benefits underline the value of 
setting a properly indexed MUP across Australia. 

Online sales and delivery reform 

Each state and territory across Australia has unique laws governing the control of 
alcohol, typically referred to as Liquor Acts and Regulations. These laws cover 
aspects such as liquor licensing, community involvement, and alcohol service. In 
recent decades, significant shifts have occurred in how alcohol is marketed, sold, 
and consumed, but the laws have not evolved accordingly. 

We are now facing a scenario where existing restrictions on alcohol availability, 
originally designed with traditional brick-and-mortar stores in mind, no longer align 
with the digital age. In today's world, smartphones have essentially become virtual 
bottle shops and advertising platforms. This legal framework has not adapted to 
address rapid online alcohol delivery, which has become the fastest-growing 
segment in alcohol retail. Combined with digital marketing technologies that enable 
continuous, targeted advertising, this creates a seamless environment where a 
single click can lead to the immediate delivery of large quantities of alcohol to a 
consumer’s doorstep. 

The current laws are guided by dual objectives: fostering industry growth while 
reducing harm. This duality often leads to conflicts, where community perspectives 
may be overlooked and individuals may face excessive penalties for alcohol-related 
harm.  
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Alcohol marketing 

Alcohol marketing in Australia is through a fragmented system of regulation by both 
the Australian Government and state and territory bodies. Primarily, this regulation is 
enforced through state and territory liquor licensing laws, while federal oversight is 
limited to health and nutrition claims through the Food Standards Australia New 
Zealand (FSANZ) Act 1991.  

Instead of comprehensive federal rules, alcohol marketing is predominantly 
evaluated through the industry-created Alcohol Beverages Advertising Code (ABAC), 
managed by the ABAC Scheme Limited. This scheme is financed and governed by 
alcohol industry groups, including the Brewers Association of Australia, Spirits & 
Cocktails Australia, and Australian Grape & Wine.  

In practice, this patchwork system results in alcohol marketing that is minimally 
regulated in Australia, with key issues such as: 

 A primary focus on content rather than quantity or exposure, often leaving 
room for interpretation. Limited regulations exist for some media, like 
television and licensed venues, but other spaces, including online, remain 
less controlled. 

 A lack of proactive monitoring and enforcement, with community-driven 
complaints taking significant time to resolve. 

 Self-regulation by entities with vested commercial interests, whose profit 
motives may inherently conflict with effective marketing restrictions. 

Consequently, Australians are exposed to pervasive alcohol marketing. The rise of 
data-driven digital marketing further worsens the problem, allowing targeted ads to 
reach children and vulnerable individuals online. Young people's exposure to alcohol 
marketing has been linked to earlier initiation of drinking and increased likelihood of 
high-risk alcohol use later in life. Additionally, marketing can amplify positive 
perceptions of alcohol, trigger cravings in at-risk individuals or those with alcohol use 
disorders, and evoke a desire to drink among those in recovery. 

Comprehensive federal regulation is suggested as the most effective way to limit 
community exposure to alcohol marketing. Such a regulatory framework, 
implemented by the Australian Government, must meet these key conditions: 

 Be grounded in legislation with mandatory compliance, 
 Be developed, administered, and enforced independently from commercial 

interests, 
 Feature effective systems for deterring and penalising harmful marketing 

practices, 
 Include proactive monitoring of harmful marketing activities. 
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Legislation that comprehensively aims to limit alcohol marketing will best protect 
children and young people, as well as others at high risk of harm. Children and youth 
are often exposed to marketing in shared environments with adults, making limited-
scope policies ineffective. Moreover, people at risk of or recovering from alcohol use 
disorders continue to be vulnerable to exposure without robust protections in place. 

Industry influence 

Addressing the impacts of alcohol and other drugs in this country must involve 
curbing the policy influence of the alcohol industry and holding them accountable for 
the harm caused by their products.  

Alcohol companies and their lobbying groups often work to obstruct effective 
regulation concerning alcohol marketing and availability. Research indicates that 
political donations allow alcohol lobbyists to cultivate long-term relationships with 
politicians and shape short-term policy decisions in their favour22.  

In the most recent federal election year, companies and lobby groups profiting from 
alcohol and gambling contributed over $2 million to major political parties, including 
significant amounts from organisations pushing for reduced alcohol taxation23. As of 
February 2024, disclosures show that total alcohol-related contributions to political 
parties have amounted to $16.3 million over the past decade24. 
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